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Journal Week 5-Differentiating Products and Services
[bookmark: _GoBack]Differentiation refers the process in which the business adds meaningful and valued differences to enable customers to distinguish what it is offering from its competitors. Therefore, every organization seeks to differentiate its products or services through different strategies. One of the differentiation strategies include price. Through price differentiation strategy, organizations are able to vary their prices of the products or services that they offer from its competitors. This enables the customers to identify with its brand in the market even in a situation where they meet other brands. A business can use price strategy in different ways to distinguish itself from the competitors. For instance, the firm can be either an economy bestseller by reducing its prices lower than its competitors or become a premium brand by increasing its prices higher than the competitors.  Whichever the pricing strategy that the business adopts to use, it aims at differentiating the firm from other businesses around in the market. One of such brands which use price differentiation strategy is Starbucks, which uses high prices of its products, especially coffee to improve the perceived quality of this product in the market. For Starbucks, higher prices of coffee products motivate customers that its products are of higher quality than its competitors.
